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Spa Specifier Spa Style

The Nyra Collection
Alberto Apostoli for Atlas Concorde

A new collection of wellness-inspired surfaces, designed
by architect Alberto Apostoli for ceramic producers Atlas
Concorde, the Nyra Collection is a family of
stone-effect ceramics. The range takes inspiration
from nature and classical culture, offering varied tones,
finishes and textures to suit any design requirement.
“Myra is a vision where material, colour and texture
work in harmony to create new spatial scenographies,”
says Alberto Apostoli. “The realistic surfaces, rich
colours and tactile effects evoke welcoming spaces.
Nyra's strength lies in its ability to create an ‘other’
environment that dissolves the perceived barriers
between interior and exterior.”
Suitable for use both indoors and outdoors, Nyra
can be used for walls, floors, furniture, worktops,
3D structures, mosaics and bespoke décor. It enables
designers to create a seamless aesthetic and is available
in seven colourways spanning from white to cream,
grey and black.

www atlasconcorde.com | www.albertoapostoli.com
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ZenFusion Flow
Gharieni

Multifunctionality is a key feature of the ZenFusion Flow,
which combines all the functions of a Japanese head
spa with a fully integrated foot spa. A new addition to
Gharieni’s modular Fusion Series, it has been created

to meet the evolving demands of modern spas, with
tailored ergonomics to ensure therapists can easily
deliver seamless full-body treatments.

The design draws inspiration from Zen principles:
balance, presence and restoration. ZenFusion Flow
allows therapists to perform Japanese-inspired head
spa rituals including deep cleansing, gentle massage
and warm water flow therapy, paired with a foot spa to
create a holistic treatment journey.

“The growing global fascination with Japanese head
spa rituals led us to create the ZenFusion Flow,” says
Sammy Gharieni, founder and CEQ, Gharieni Group.

“It emnpowers operators to do more within the same
footprint, while delivering the kind of immersive wellness
today's clients increasingly expect.”
www.gharienigroup.com
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Spa Spotlight Five of the best Italian spas

Lefay Resort & SPA Dolomiti
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sister property to the brand’s flagship
resort in Lago di Garda, Lefay Resort & SPA
Dolomiti opened in 2019 to great acclaim.
In April 2026, the brand entered a joint

venture with Marriott International and it has properties

under development in Tuscany as well as a second
undisclosed site in Italy and a third in Crans-Montana
in the Swiss Alps. Attracting a majority of Italian guests,
the Middle East, Russia and USA are also burgeoning
markets for the brand. Lefay Resort & SPA Dolomiti
operates at 75 per cent occupancy year-round.

Founded by the trailblazing Leali family, the resort is
a pioneer in sustainable wellness. It was designed as
an eco-property by Alberto Apostoli, founder of Studio
Apostoli, emphasising architecture in harmony with the
natural environment.

A 5,000sgm spa, under the stewardship of spa
director Fabrizio Castellani, is spread over four
levels, including a treatment and rituals floor with 21
treatment rooms. The central World of Water and Fire
—a 1,700sgm thermal area - follows a concept based
on the Chinese Qi energy concept, with guests moving
through the fives phases between yin and yang. The
spa's other showpiece is an indoor-outdoor pool with
stunning views across the mountains and valleys.

The Lefay Spa Method
What really sets Lefay Resort & SPA Dolomiti apart is its
bespoke programming, which is tailored to each guest

in a way many properties don’t always deliver.

“Our Lefay Spa Method blends modern scientific
wellness techniques with classical Chinese medicine,”
explains CEQ Alcide Leali “It's designed to provide
every guest with the right tools to learn to listen to
themselves and find their own path. Time is the most
precious thing anyone can give — our mission is to
protect and nurture guests’ time.”

The resort’s recently launched Letting Go programme
reflects its responsive management’s realisation that
guests’ are evolving their preferences towards
self-discovery and contemplation rather than a desire
to jump onto the latest trends.

“GQuests are stressed, confused and overwhelmed
by wellness, which so often proposes a ‘do’ attitude
linked to action,” says group director of marketing and
communication, Mirella Prandelli. “Letting Go helps
guests get back to their inner self; to understand what
they truly need to be well. The aim is to abandon the
concept of control and create the space to observe,
contemplate and discover.” e

www.elrapeanspamagazine.com
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